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Introduction 

Thank you for downloading the Ripple campaign guide – by taking part in Ripple you are contributing 

to a national campaign to help increase students’ knowledge and understanding surrounding 

depression and the small things they can do to boost their own mood, as well as to increase the skills 

and confidence to support their friends experiencing low mood and depression. 

Whatever the size or budget of your group or university, this guide will help you to plan a successful 

campaign by taking you step by step through the research, strategy, planning and evaluation of your 

campaign. This guide is designed for Student Minds affiliated groups, but we encourage others to 

make use of the materials. 

Be sure to share the link to this guide with all of the relevant stakeholders on your campus such as 

related student groups, the SU Welfare Officer, University Counselling Service and Mental Health 

Advisor. We’d also recommend that you arrange an early planning meeting with your committee 

and any of these university stakeholders. By working in partnership you can engage a wider range of 

students with your message, and with greater resources you’ll be more likely to make a lasting 

change to student opinion. 

If you’d like to share your ideas or ask any questions about this campaign please do get in touch: 

campaigns@studentminds.org.uk. 
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What is Ripple? 

Ripple is a campaign to increase awareness of depression for students, to give students the ability to 

understand what depression feels like, to help students speak to friends about their own 

experiences of depression, and to encourage students to share what small things they can do to help 

a friend with depression or low mood. 

We want to change students' opinions of depression, to stop depression being something which 

students deal with alone, and to empower students to take action to help those around them. 

The campaign encourages students to share their Ripple Tips with other students: the ways they 

support their own mental health. Collectively, with ripples shared from students all over the UK, 

we’ll create a wave to makes sure every student knows what depression is and how they can help 

themselves and those around them.  

Ripple builds on our past work of “Look After Your Mate”, the “Positive Minds” peer support course 

and our partnership with Students Against Depression. Working alongside our national network of 

over 400 Student Minds volunteers, we’ll bring Ripple to university campuses throughout the UK and 

show students that everyone can do something to help students with depression and low mood. 

Start a Ripple, make a wave. 

What is a Ripple Tip? 

We want to give students a simple way to share the positive things they do for their mental health 

and how they tackle feelings of depression and low mood. A Ripple Tip is a short, quick 

recommendation of something which works for a student to support their own mental health, which 

can be used by other students. 

We’re encouraging students to share Ripple Tips in the following ways: 

 On paper at Ripple events on campus, 

 On whiteboards  at Ripple events, 

 On Twitter using the hashtag #RippleTips, 

 As a video on the It Gets Brighter website, 

 On the Ripple Tips page of the Student Minds website. 

We’ll be building a collection of students’ Ripple Tips to find out what students do when they’re 

feeling depressed or low. These Ripple Tips can be used as ideas by students experiencing 

depression looking for ways to improve their wellbeing. Any Ripple Tips you collect during your 

campaign, make sure you share them using the hashtag #RippleTips on Twitter, or send them to us 

through the Ripple page on the Student Minds website. 
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The bigger picture… 

Student Minds will be working with the media and other organisations to promote the campaign 

across the UK. We’ll be making information about depression available to all students through the 

Student Minds website and collecting Ripple Tips through social media and from local Student Minds 

groups. Most importantly, we’ll be supporting the work of student groups to run activities and 

events on campus. 

Ripple will officially launch on Monday 1st February with launch events in universities. Register your 

campaign events on the Student Minds website at http://www.studentminds.org.uk/Ripple.  

Aims of the campaign 

 help students to understand depression, the signs of depression, what it is like to 

experience depression, and healthy routines to support their own mental health. 

 encourage students to talk about their experiences of depression and get support. 

 help students understand what their friends with depression are going through, and how   

they can support them. 

 teach students that a small thing can have a large effect, and can identify what small things 

are helpful for them and others. 

 

 

 

 

 

 

 

Students Against Depression 

 

Throughout Ripple we’ll be referring and signposting to our partner website Students Against 

Depression. Students Against Depression is a website offering advice, information, guidance and 

resources to those affected by low mood, depression and suicidal thinking. Alongside clinically-

validated information and resources it presents the experiences, strategies and advice of students 

themselves. 

You can find out more at http://www.studentsagainstdepression.org. 

 

http://www.studentminds.org.uk/Ripple
http://www.studentsagainstdepression.org/
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Research 

Why depression and low mood? 

As with any campaign, we need to fully understand the issues before we can hope to have a positive 

impact on them. So, what do we know about student mental health? 

  

While there is a lot of information out there about student mental health, the experiences of 

students from different universities will vary, so you may find it useful to conduct some local 

research. This would give you a greater understanding of how students at your university think 

about mental health and could help shape the direction of your Ripple campaign. This can also set 

you up to complete some follow up research after the campaign to find out what effect you’ve had 

on students at your university. 

If you’d like to conduct research at your university, speak to your Students’ Union (Welfare Officer, 

Advice team or campaigns staff) about the possibility of running a survey or focus groups. 

  

• 1 in 4 students experience psychological distress, associated with increased risk 
of anxiety, depression, substance abuse and personality disorders1. 

• 65% of students had experienced stress, 43% had experienced anxiety, 
loneliness, and feelings of not being able to cope2. 

We know that mental health difficulties are common among 
students: 

• 1 in 4 students are too uncomfortable to reveal their mental health difficulties to 
their friends for fear of being mistreated1. 

• Students with mental health difficulties found their top challenge at university to 
be their fear of being judged, with finding the confidence to tell others about their 
difficulties following closely after3. 

There are significant barriers to talking about mental health 
for students: 

• Students are most likely to speak to friends when they are experiencing 
difficulties4. 

• Day-to-day supervision most often falls on housemates5.  

 

Students value support from friends: 

----------------------------- 
1
 Royal College of Psychiatrists, ‘Mental Health of Students in Higher Education’, 2011 

2
 Nightline Association, ‘Depressed, Anxious, Lonely and Homesick’, 2013 

3
 Student Minds, ‘Grand Challenges’, 2014 

4
 Student Minds, ‘Mind the Gap’, 2011 

5
 UCLAN, Papyrus, ‘Responses and Prevention in Student Suicide’, 2007 
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Develop a Strategy 

The next step is to consider what impact you want to have. Here your team should look to create a 

campaign strategy, which involves looking at the research and setting a clearly defined overall aim 

and objectives for the campaign. It’s often tempting to go straight into thinking about how you can 

run your campaign, but if you don’t think about why you’re doing it and what you’re trying to 

achieve, it’s difficult to keep momentum and to know you’ve been successful after your campaign. 

Nationally, our aim for Ripple is that… 

“More students across the UK will have the knowledge, confidence and skills to understand 

depression, talk about their own experiences of depression and learn that small things can make a 

large difference to someone’s mental health.” 

You might want to adopt the same aim for your campaign, but make it specific to your university and 

the issues students at your university face. To further break the aims into manageable, easily 

understood chunks we set some objectives. These are stepping-stones that will help you to reach 

your overall aim. 

To make your objectives as useful as possible, you might like to use the SMART framework: 

 Specific: Each objective should specify exactly what you want to achieve. 

 Measurable: Have targets with which to measure whether you have met your objectives. 

 Achievable: Ensure the objectives are attainable and achievable. 

 Resourced: Ensure that you have the resources available to meet them. 

 Time Bound: Have a clear timeframe and deadlines for meeting your objectives. 
 

These objectives will depend on the exact activities you decide to implement (coming later in this 

guide), but to give you an idea of how to make your objectives ‘SMART’, the objectives you select 

might include any of the following: 

 To run 3 interactive events to increase understanding of depression, engaging 100 students 

before the end of the academic year. 

 To collect 200 Ripple Tips from student submissions by June 2016. 

 To run a workshop on Ripple video submissions, and have 10 students from your university 

submit videos about their experiences of depression by May 2016. 

 To have the Students Against Depression website link available in all student support 

signposting resources by the end of the academic year. 
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Measuring Impact 

During any campaign it’s important to measure the affect your activities are having on your 

audience. It’s useful for reviewing whether your efforts have worked, celebrating your successes as a 

team and with other key contacts, and to help validate any future funding applications. 

Throughout the Ripple campaign we’re asking groups to evaluate their progress whenever they 

complete an event or activity, it should be a natural part of the process of running a campaign. 

We’ve made a one-step form to track impact, the Campaign Tracker form, which you can complete 

after finishing an event. You should establish which member of the committee is responsible for 

evaluation, who will make sure you’re always thinking about impact and reporting back the 

information via the Campaign Tracker form. 

Each on-campus event has a method to measure impact planned, in the same colour box as this one. 

Look out for these when you’re planning your activities, and make sure you’ve considered how you’ll 

be measuring impact before you get started! 

Once the national campaign is finished, we’ll be asking for feedback from students and evaluating 

the national campaign, so we will be publicising a questionnaire at the end of Ripple around April. 

Ripple Tip impact boxes 

To make measuring impact as easy as possible, we’ve come up with a method to quickly establish 

the opinion of a large group whilst also collecting Ripple Tips. 

At any event where you’re collecting paper Ripple Tips, use five collection boxes numbered 1-5 by 

the exit of the room. Before students leave, ask them to submit their Ripple Tip in the box from 1-5 

(1 = definitely not agree, 5 = definitely agree) to rate their response to a certain question such as “I 

have more understanding about healthy routines which support my mental health”. The questions 

will vary with the event you’re running. You can submit this information through the Campaign 

Tracker form. 

For more information about measuring impact, check out our Campaign Evaluation Guide, available 

on the Student Minds trainer hub here: www.studentminds.org.uk/volunteer-hub---campaigns.html. 

 

  

                       1                               2                               3                              4                               5 
           Definitely not agree              Not agree                         Neutral                           Agree                     Definitely agree 

http://www.studentminds.org.uk/volunteer-hub---campaigns.html
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Planning Your Activities 

The next stage involves deciding exactly what tactics you are going to use to meet the campaign 

objectives and to inspire students at your university to take notice and get involved. In your planning 

stages it’s important to involve as many people who want to help as possible, whether that’s 

committee members, student union officers, university staff or local residents, and think big about 

the options you have available to reach students. 

On-campus activities 

Students have thousands of messages thrown at them every day so yours need to stand out and be 

relevant to students. We’ve put together a list of event ideas which you can run, most have their 

own campaign resources to use. These are just to get you started, and we’re excited to see what 

other ideas you come up with and add your suggestions to this guide over time! 

1. Depression Symptom Signs 

2. Ripple Photobooth 

3. Ripple Films 

4. Ripple Tip Wellbeing Toolkit 

5. Lecture Shoutouts 
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1. Depression Symptom Signs 

Students Against Depression have a great guide to common warning signs depressions on their 

website, and using these we’ve created Symptom Signs to catch people’s attention and show 

students how the signs of depression are all around us. They can be put up for the duration of your 

campaign, and would be a useful way to raise attention for your campaign. 

Resources: 

 Depression Symptom Signs. 

What to do: 

1. Plan where you want your signs to go, particularly around common student walkways or 

areas like the main library, SU or accommodation blocks. 

2. Speak to the relevant member of university staff to get permission to put up your signs. 

Although they’ve been made to look different to road signs, please make sure you don’t put 

them up anywhere near roads, you could get into trouble! 

3. Print off the signs, stick them to card and laminate/weatherproof and put them up around 

campus. They’ll be particularly useful having them up near any stalls/participation events 

you’re running on campus too. 

 Ripple Aims 

The signs will help students understand the signs of depression and identify them in themselves and 

others. 

Impact 

 Record the number of Depression Symptom Signs you put up around your university using 

the Campaign Tracker. 

 Ripple Tip impact boxes: Use the question “I understand what the common symptoms are of 

depression” and the boxes 1-5 range from “definitely do not agree” to “definitely agree”. 

 We’ll include a question about depression signposts in our follow-up questionnaire for the 

campaign, to find out if it helped students understand the signs of depression. 

  

http://sadwebsite.weebly.com/am-i-depressed.html
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2. Ripple Photobooth  

To promote healthy routines and doing positive things to support your own mental health, we’ve 

designed a poster which explains the key things you can do to stay mentally healthy. To support the 

information on the poster, you can run a photobooth session where students have their pictures 

taken with props and whiteboards, answering the question: “How do you stay mentally healthy?”. 

You can tag the students in the whiteboard pictures to share the campaign to more people, and give 

out copies of the ‘Healthy Routines’ poster so students have something to take away. It’ll also be a 

good opportunity to collect Ripple Tips! 

Resources: 

 Healthy Routines poster. 

 Healthy Routines icons. 

 Whiteboard template. 

What to do: 

1. Book the location early with your university/SU, choose a spot where students will be likely 

to pass by. 

2. Print the Healthy Routine icons onto card for people to hold, as well as lots of copies of the 

healthy routines poster to give out. 

3. Have a volunteer take pictures of students holding the whiteboard or healthy routine icons. 

4. Encourage people to take pictures themselves, and ask them to submit Ripple Tips on 

paper/via a whiteboard which you can use. 

5. Upload the images to your Student Minds Facebook/Twitter pages and tag the students in 

pictures. 

6. Send these pictures to us and we’ll make sure to publicise them throughout the campaign! 

 Ripple Aims 

The Ripple Photobooth encourages students to consider small changes they can make to their 

routines to encourage positive mental health. Seeing pictures of students they know at the 

photobooth will also encourage more people to engage with the campaign. 

Impact 

 Estimate how many students used the photo booth, and submit this information using the 

Campaign Tracker form. 

 Ripple Tip impact boxes: Use the question “I have more understanding about healthy 

routines which support my mental health” and the boxes 1-5 range from “definitely do not 

agree” to “definitely agree”. 

 Make sure to upload the pictures to your social media pages. 
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3. Ripple Films  

One of the most powerful ways to understand what it’s like to experience depression is to hear 

about someone’s personal experience. During Ripple we’re encouraging students to share their 

experiences of depression by uploading a video to the It Gets Brighter website. As part of your Ripple 

campaign you can run film sessions where you play the It Gets Brighter videos, and explain to the 

audience about the importance of sharing personal experience. You can even set up areas around 

your university where students can film their own videos for the website! 

Resources: 

 Ripple guide to uploading videos. 

What to do: 

Film showing event 

1. Book a venue/space with access to a projector and audio equipment. 

2. Advertise the event and promote people to attend. 

3. Print copies of the Ripple guide to uploading videos to give out at the end of the film. 

4. Introduce what the Ripple campaign is, then explain how the videos tie in to Ripple 

campaign. 

5. Videos are all accessible via YouTube, you can use our playlist available on the Student 

Minds YouTube account. 

6. Encourage students to upload their own videos to It Gets Brighter with the ‘Ripple’ tag. 

Optional: you can ask your Students Union or University to play the videos in public places around 

your university through information boards or television screens.  

Be aware: some of the videos discuss topics which may be difficult for audience members. Make 

sure to explain this before showing the videos, and have a suitable place outside the room with 

volunteers who can signpost to support services if any students are affected by the videos. For more 

information, visit the It Gets Brighter website: itgetsbrighter.org/videos/content-guidelines/ 

Film booths 

1. Book a quiet space in the university, set up a camera and microphone. 

2. Print copies of the Ripple guide to uploading videos. 

3. Have volunteers available who can encourage students to film a video of their own 

experiences with depression. Give students the option of filming their own video, then 

looking back at it, then ask for their contact details and upload the video to It Gets Brighter. 

4. You can also use a Ripple Logo and your Student Minds logo in the background or forefront 

of the film as a nice touch. 

  

http://www.itgetsbrighter.org/videos/content-guidelines/
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Optional: This can be incorporated into any of your other Ripple events, just make sure to have a 

quiet space available for filming. 

Be aware: For some people this could be the first time they have talked about their experiences of 

mental health. Make sure to have signposting information available to give out, and people are 

comfortable with sharing their experience with others. 

 Ripple Aims: 

Watching videos of people talking about experiences of depression helps students understand what 

it’s like to experience depression, and can encourage more people to share their own experiences. 

Impact: 

 Estimate how many students attended film events, and submit this information using the 

Campaign Tracker form. 

 Ripple Tip impact boxes: Use the question “I understand more about what it feels like to 

experience depression” and the boxes 1-5 range from “definitely do not agree” to “definitely 

agree”. 

 We’ll be tracking of the number of students sharing their experiences of depression using 

the Ripple tag. We’re hoping to have at least 25 new videos uploaded to the website during 

the campaign! 
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4. Ripple Tip Wellbeing Toolkit  

We’ll be collecting hundreds of Ripple Tips throughout the Ripple campaign, and we want to make 

sure students get a chance to see them and learn what small things they can do to make a big 

difference! You can run this event in public places around your university, sharing Ripple tips and 

encouraging students to use their favourites to create a wellbeing toolkit to support their mental 

wellbeing. For this you’ll need a collection of Ripple Tips from our website, printed on pieces of 

paper. You’ll also need a large whiteboard or pin-board on which students can arrange their 

favourite ripple tips and photograph. 

Handy tip: this event works best when you have a large bank of Ripple tips to display and work with. 

Therefore, it’ll be most effective later in the Ripple campaign when more Tips will be available. 

Resources: 

 Ripple Tips list (accessible via the Student Minds website). 

 Ripple Tips wellbeing toolkit sheet. 

What to do: 

1. Set up a stand/stall in a popular place on campus where people will have 5-10 minutes spare 

to take part. 

2. Print Ripple Tips on slips of paper as well as Ripple posters and infographics to decorate your 

stand. 

3. Decorate a large whiteboard or pinboard with columns and rows copying the “Ripple Tips 

wellbeing toolkit sheet”. 

4. Ask people to stick Ripple Tips to the board where they feel the Tips would work for them, 

and take photos of their personal wellbeing toolkit to keep for a time when they’re feeling 

low or down. 

5. Ask them to submit their own Ripple Tip using Ripple Tip impact boxes to find out their 

understanding after using the wellbeing toolkit. 

Optional: You can also use small whiteboards for people to leave their personal intentions for 

something they can do to help their mental health.  

“I will _____ on _____ at _____, and I will tell _____” 

You can take a photo of this, and ask people to take their own photo so they have a record of the 

intention. This is a great way to get someone to commit to a positive action to help their mental 

health. 
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Be aware: it’s important to be aware of boundaries when working with students and discussing 

potentially difficult issues. For more support, look over the Boundaries for Campaigning Volunteers 

document on the Student Minds website here: http://www.studentminds.org.uk/volunteer-hub---

events.html  

 Ripple aims: 

By creating a wellbeing toolkit, students can learn about the things they can do for themselves to 

help their mental health and can see how small things can have a large effect. 

Impact: 

 Estimate how many students created a wellbeing toolkit, and submit this information using 

the Campaign Tracker form. 

 Ripple Tip impact boxes: Use the question “I can identify what small things I can do to 

support my own mental health” and the boxes 1-5 range from “definitely do not agree” to 

“definitely agree”. 

  

http://www.studentminds.org.uk/volunteer-hub---events.html
http://www.studentminds.org.uk/volunteer-hub---events.html
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5. Lecture shoutouts  

A short presentation at the start or end of a lecture, it’s a great way to engage a large group at once 

and engage people with something more interesting than their degree. This is useful to publicise 

your campaign, encourage people to access the Ripple website and get people talking about 

depression. You can also use a Ripple Tip box to get submissions at the end of the lecture. 

Resources: 

 Lecture shoutout presentation and script. 

What to do: 

1. Plan which lectures you want to attend, and contact the lecturers asking if you can present 

during the lecture. 

o this may be around your largest events, and be for a spread of different subjects. 

o you can encourage everyone in your committee to speak to their lecturers. 

2. Rehearse your presentation to be quick, concise and have a call to action (something 

students have to do after listening). 

3. Hand out slips of paper on lecture hall seats, and ask students in the lecture to submit a 

Ripple Tip at the end of the lecture. You can collect these and publicise them through you 

group’s social media channels. 

4. Collect Ripple Tips using five impact boxes (numbered 1-5) to find out if students have more 

understanding about depression as a result of your lecture shoutout. Submit the number of 

responses using the Ripple Campaign Tracker. 

 Ripple Aims 

Lecture shoutouts encourage students to think and talk about experiences of depression, teaches 

students that a small thing can have a large effect, and encourages them to engage more with the 

campaign. 

Impact 

 Estimate how many students your lecture shoutouts have reached, and submit this 

information using the Campaign Tracker form. 

 Ripple Tip impact boxes: Use the question “I have more understanding about what 

depression is” and the boxes 1-5 range from “definitely do not agree” to “definitely agree”. 

 You can submit Ripple Tips to your social media channels and the Student Minds website. 
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Campaign Tips 

1. Date 

The Ripple campaign is taking place nationally from 1st February-22nd April. Apart from launch events 

on the 1st February, we’re leaving it down to you to decide which times of year are most suitable for 

your events. Avoid busy times of year when people have deadlines, particularly for events you’re 

expecting people to commit time to attend. 

2. Budget 

Consider how much budget you have available, and how much each of your activities will cost. The 

biggest costs are likely to be printing and publicity costs, but there’s always little things like blue-tac 

and pens which people usually forget! 

3. Venue 

Book early, think about how much space you need for the room, and put your activities in places 

where students are likely to visit. 

4. Contacts 

Does your Student Minds group have any contacts who can add to your campaign? Could you get 

departments to send out emails for you? Can the university promote what you’re doing via their 

website and newsletters? Find a way to include these contacts in your campaigning where 

necessary, as they may be able to spread the Ripple campaign further.  

5. Publicity 

How are you going to get your message heard over all other student activity? Think about what will 

raise attention for your campaign, without compromising the message you’re trying to achieve. 

6. Equality and inclusivity 

Aim to make your activities inclusive to all students, particularly mature students and postgraduate 

students who are often not engaged. You can speak to your SU about how to best do this at your 

university.  

7. Ripple Campaign resources 

Aim to utilise as much of the resources we’re providing as possible.  See below for a list of what to 

expect in January! 
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Before the start of the national campaign, all Student Minds groups will be provided with a set of 

promotional materials and resources to use. To find more resources and digital materials you may 

find it useful to print, please visit www.studentminds.org.uk/Ripple. 

Below is a list of what to expect, it’s useful to think about how you can use them to the best effect. 

 Posters: “What is Depression?”, “Healthy routines”. 

 Infographics: “Student Depression statistics”. 

 Depression Symptom Signs. 

 Ripple Tips wellbeing toolkit sheet. 

 Lecture shoutout presentation and script. 

 Ripple Tips sheets. 

 Signs for Ripple Tip impact boxes. 

 Digital campaign graphics for making your own Ripple publications. 

Other useful information: 

 Loads of information about the campaign available on the Student Minds website: 

www.studentminds.org.uk/Ripple. 

 Ripple Tips list (accessible via the Student Minds website). 

 Tons of useful information about depression at www.studentsagainstdepression.org. 

 Speaking to a friend resource: released in March on the Student Minds website. 

  

http://www.studentminds.org.uk/Ripple
http://www.studentminds.org.uk/Ripple
http://www.studentsagainstdepression.org/
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Planning your online presence 

There are lots of ways you can get creative with your group’s social media presence. By sharing what 

you’re doing online, you’ll be part of a national conversation on depression at university. Social 

media posts from our groups will be a vital part of the national Student Minds Ripple campaign, 

more so than ever before. 

Submitting Ripple Tips via social media 

You can submit any Ripple Tips you collect at your university either through posting on Twitter using 

the hashtag ‘#RippleTips’, or submitting them directly to Student Minds on our website using the 

dialog box on the Ripple homepage. 

All you have to do is photograph the Ripple Tip with you phone and post it to your Student Minds 

group social media. You can even schedule your posts in bulk throughout the Ripple campaign using 

Hootsuite (or another social media scheduler) to have a regular stream of Ripple Tips being posted 

by your page. 

Tag us in your social media posts! 

Tweet @StudentMindsOrg or tag ‘Student Minds’ in Facebook posts during your campaign, and 

don’t forget the hashtag:  

 #RippleCampaign for any event or activity photos, 

 #RippleTips for any tips you collect. 

Also included in the Ripple Campaign pack are digital copies of graphics used for Ripple, which you 

are welcome to use in your own publicity for the campaign. 

Blogging and video 

For the Ripple campaign, we’re encouraging students across the UK to submit content to our 

national blog, submit a video to the It Gets Brighter website, and engage with student media. 

Personal stories can be incredibly powerful and we’d love to hear from any students wishing to 

share their story. We also want to make sure that anyone who wants to do so is supported and has 

carefully considered whether this is the right thing for them to do right now. If you are thinking of 

encouraging your students to share their stories, please bear in mind that if content is uploaded to 

the Student Minds national blog or It Gets Brighter website you will have a far greater reach. 

 Visit our blogging page at www.studentmindsorg.blogspot.co.uk, and email 

Rachel@studentminds.org.uk if you’d like to write for the blog. 

 Visit www.itgetsbrighter.org to see videos of people’s experiences with mental health and 

record your own! 

  

http://www.studentmindsorg.blogspot.co.uk/
mailto:Rachel@studentminds.org.uk
http://www.itgetsbrighter.org/
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These are just ideas! 

With this guide we’re trying to provide you with as much useful information  as possible to run your 

own Ripple campaign, but remember that these should be just the start of thinking about your 

campaign. You know better than anyone else how to engage students at your university, and what 

issues matter most to them. We’re looking forward to seeing what you come up with for your own 

campaigns! 

Keep in touch with us about what you’re up to using the Ripple Campaign Tracker, and if you have 

any questions or queries get in touch via email at campaigns@studentminds.org.uk. 

 

Next steps 

1. Arrange a meeting for early next term with your Student Minds group. In the meeting you’ll 

need to discuss your ideas, strategy and the actions required. It’s never too early to start 

thinking – encourage members to start considering ideas! Plan a list of when you’re activities 

are going to take place, and what actions are required to complete them. 

2. Contact relevant members of staff who can assist throughout the campaign. 

3. Decide what your launch event will be on the 1st February. 

4. Make sure you’ve got time booked in for your committee to work on the campaign during 

January, particularly in the two weeks before February 1st. 

  

mailto:campaigns@studentminds.org.uk
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The Ripple campaign has been created with support from the Charlie Waller Memorial Trust. 

 

 

 

 

Our partners for Ripple: 

 

 

 

 

 

 

 

 

 

 

 

We are kindly supported by Comic Relief, the Welton Foundation, UnLtd, The Matthew Elvidge 

Trust, The Charlie Waller Memorial Trust, The James Wentworth-Stanley Memorial Fund and 

Student Hubs. 

Student Minds is a charitable company registered with Companies House, no. 7493445 and the 

Charities Commission, no. 1142783. 

 


